
11 Email
Essentials for a Foolproof 
Loyalty Program



Introduction The heart of a lasting customer relationship lies in 
engagement. 

And what better tool to cultivate this engagement 
than a loyalty program?

But launching a program isn't enough. You have to 
bring it to life, animate it and stay by its members' 
side throughout the year. 

And for that, there's one key ingredient that makes 
all the difference: emails. They are powerful vectors 
of loyalty. 

Let's take a look at the 11 must-have emails to 
boost engagement with your loyalty program. 

And above all, our tips for emails that not only speak 
to your customers, but also encourage them to act, 
interact and, above all, stay loyal.
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Join our loyalty 
program

Mail 1 💡Our tips

1. Personalize your invitation. Use their name and 
reference their past interactions with your brand to 
give a sense of exclusivity.

2. Highlight the benefits members can expect. Give 
them a glimpse of the exclusive world they're about 
to enter.

3. Instill a sense of urgency by offering time-limited 
rewards or additional incentives for early sign-up.

4. Include UGC or testimonials from satisfied 
members to show the tangible benefits of joining 
your program.

5. Send this email as a campaign at program launch, 
then automate it in a flow.

Set up a warm, personalized email 

to invite new customers to join your 

loyalty program. This email can be 

triggered a few minutes after a 

validated purchase.

It should effectively communicate 

the exclusivity, benefits and 

simplicity of the program.
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Check out our loyalty 
program

Thanks for your loyalty 
ՆFIRST.NAMEՇ

💭Suggested objects

| 

Join the club!



| 

📝Suggested body

05 | Les 11 emails indispensables pour un programme de fidélité infaillible

💌 An inspiring example



Welcome to the 
program 

 

Mail 2
💡Our tips

1. Provide clear information about the mechanics, 
benefits and how to earn and redeem rewards.

2. Offer a welcome offer or bonus points to new 
members. 

Immediate value reinforces the benefits of 
membership and increases satisfaction.

3. Add useful links and program resources. Easy 
access to information enhances the user 
experience.

Thank your customers for joining 

your program and make them 

feel recognized, appreciated 

and... welcome! This is an 

opportunity to explain how the 

program works, and to offer 

them bonus points to bring them 

closer to their 1st reward.
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Discover your loyalty 
benefits ✨

Thanks for choosing 
ՆSTORE.NAMEՇ !

Welcome to the big family 
ՆSTORE.NAMEՇ !

💭Suggested objects
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Share your referral 
link

Mail 3
💡Our tips

1. Clearly explain the benefits for the referred 
customer and the referrer.

2. Add a personal touch with a short message 
from the referrer, to make the invitation more 
authentic and convincing.

3. Explain in concrete terms how to unlock the 
reward.

This e-mail is triggered when your 

customers provide the e-mail address 

of a friend to whom they'd like to 

recommend you. This may be the 1st 

contact between the friend and your 

brand, so take care of it. Include a 

personalized message from the 

referring friend, briefly introduce your 

brand, and highlight the exclusive 

benefits.
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ՆREFERRER.NAMEՇ got a 
surprise for you !

Your friend offers you 5€ to 
use on ՆSTORE.NAMEՇ

🎁Your friend gives you €5 
off your 1st order!

💭Suggested objects



09 | Les 11 emails indispensables pour un programme de fidélité infaillible | 

📝 Suggested body 💌 An inspiring example



Your referral is 
validated

Mail 4
💡Our tips

1. Use a warm tone and thank your customer for 
his trust and recommendation.

2. Explain in detail the reward they've just 
unlocked and how to obtain it.

3. Encourage them to continue sharing their 
referral link with other friends.

Following on from the previous one, 

this email is triggered when a 

referred friend validates his/her 

shopping cart. It is sent to the 

referring customer to inform them of 

the success of their referral and to 

thank them for their 

recommendation. The message must 

express gratitude, reinforce the 

customer relationship and announce 

the reward or benefit obtained.
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Thank ՆFRIEND.NAMEՇ, you 
earn 50 points 🥳

Congratulations, your referral 
is validated!

Thank you for referring a 
loved one!

💭Suggested objects
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Send a photo/video of 
yourself

Mail 5
💡Our tips

1. Use language that evokes enthusiasm and pride 
in being associated with the brand.

2. Mention the number of points they'll receive in 
exchange (and the rewards they'll unlock).

3. Show examples of previous successful UGCs to 
inspire them and give them an idea of what you're 
looking for.

4. Give clear guidelines explaining how they can 
share their content (like hashtags to use on social 
media for example).

5. Create a sense of community by showing how 
their content contributes to a larger brand story.

With Loyoly, you can invite your 

program members to share photos 

and videos of themselves using your 

product. It's an engaging act, so 

schedule an email to those who 

haven't yet made the move. It should 

be inspiring and clearly explain why 

they should share this content.
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Tell us what you think

You speak better than us!

Show us your ՆPRODUCTՇ in 
its new home

💭Suggested objects
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Mail 6
💡Our tips

1. Celebrate your customer's performance and start 
the email with enthusiastic congratulations.

2. Make a clear list of the new advantages and benefits 
that flow from this promotion.

3. Offer a special gift, discount or free product. This 
gesture adds tangible value to the achievement.

4. Suggest actions or purchases that will enable them 
to take full advantage of their new status, while 
encouraging them to continue their journey with your 
brand.

This email is sent automatically to 

customers when they reach a new 

tier (or VIP Tiers). It should 

recognize their loyalty, celebrate 

this new status, explain the 

advantages and privileges 

acquired and encourage them to 

take advantage of them.

Congratulations, 
you've reached the 
next level

14 | Les 11 emails indispensables pour un programme de fidélité infaillible | 

Congrats! You've reached the 
ՆTIER.NAMEՇ tier

You've reached a new tier

🎁 Your loyalty rewarded in 
this email

💭Suggested objects
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Mail 7
💡Our tips

1. Use visual elements (such as progress bars or 
graphs) to visually represent the customer's journey 
and proximity to the next reward level.

2. Highlight the additional benefits offered by the 
next reward level.

3. Share personalized tips on how customers can 
reach the next reward level, for example by 
publishing a post on social media or referring a friend.This email informs customers of 

their proximity to the next reward 

level. It should create a sense of 

anticipation and excitement, 

highlight what's within reach, and 

encourage specific actions to cross 

the necessary threshold.

You're only X points 
away from the next 
reward
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Loyalty: the next reward just 
a click away

Find your shopping cart back

Only ՆPOINTS.NUMBERՇ 
points left to Gold status 🤩

💭Suggested objects



17 | Les 11 emails indispensables pour un programme de fidélité infaillible | 

📝 Suggested body 💌 An inspiring example



You've got enough 
points to unlock a 
reward

Mail 8
💡Our tips

1. Start by reminding customers how many points they 
have and what they can get with them.

2. Personalize and tailor email content based on their 
past interactions and preferences.

3. You can even offer them a special deal or bonus 
points. It could be the nudge they need to re-engage.

This email is sent to all inactive 

customers (who haven't earned or 

redeemed points) for several weeks, and 

who have enough points to unlock a 

reward. It should rekindle their interest 

in the brand, remind them of the value 

of the points they've already earned, 

and simplify the conversion process to 

encourage immediate action.
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Unlock your next gift 🎁

Your points are waiting for 
you ՆFIRST.NAMEՇ

About your loyalty account...

💭Suggested objects
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Congratulations, 
here's your reward

Mail 9
💡Our tips

1. Describe the reward obtained and, if applicable, 
how to take advantage of it.

2. If the reward requires additional steps, such as 
reservation or activation, provide simple 
instructions for these steps.

3. Highlight the other benefits of the loyalty 
program, to encourage the customer to explore all 
the possibilities.

This email is sent automatically when 

customers redeem their points for a 

reward. It should congratulate them 

on using their points, introduce the 

chosen reward, and encourage 

continued interaction with the 

program. The aim is to reinforce 

customer satisfaction and the value 

of the program.

20 | Les 11 emails indispensables pour un programme de fidélité infaillible | 

Yeahhh! Your promo code is 
waiting for you 👇

Enjoy your reward!

About your reward...

💭Suggested objects
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Happy birthday!

Mail 10 💡Our tips

1. Include a birthday gift, such as a discount or 
free product with their next purchase. This gesture 
adds tangible value to your wishes and reinforces 
customer delight.

2. If you offer a gift, make sure the exchange 
process is simple and clear to avoid any hassle 
for the customer.

3. Write a text that expresses genuine 
consideration and kindness, so that the customer 
feels truly appreciated.

Wish your customers a happy 

birthday. The aim is to strengthen 

the emotional bond with the 

customer on this special day, and 

show that you appreciate their 

loyalty. The email should convey 

warmth and personalization, while 

possibly offering a special offer or 

gift.
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1 extra year ֟ 1 gift 🎁

Happy birthday 
ՆFIRST.NAMEՇ

Shall we celebrate? 🥳

💭Suggested objects
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Surprise bonus
points

Mail 11
💡Our tips

1. Be clear and transparent about the amount of 
bonus points awarded.

2. While preserving the surprise, explain the 
reason why customers receive bonus points, 
whether it's a random act of appreciation or a 
reward for a specific action.

3. Provide details on how points can be used, 
emphasizing simplicity and flexibility.

It's the little treat that gives pleasure, 

the ray of sunshine in your customer's 

day. It underlines your commitment to 

rewarding your customers' loyalty, 

making them feel recognized and 

appreciated beyond their expectations. 

The e-mail should express this good 

news in a dynamic way, explaining why 

these points have been offered and 

encouraging their use.
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Double your loyalty points!

This week, we're seeing 
double 😍

🎁 Something's brewing...

💭Suggested objects
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Improve your 
email deliverability
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Make sure your emails actually reach 

your customers' inboxes. This not only 

maintains effective engagement, but 

also avoids spam filters that can 

damage your brand reputation and 

reduce the effectiveness of your 

marketing campaigns. 

💡Our tips

1. Set up a Dedicated Sending Domain: this allows you to 
send emails that originate from your brand. This gives you 
greater control over your sender reputation. 

2. Set up a DMARC: for security reasons rather than 
deliverability. 

3. Personalize the content of your e-mails

4. Target a receptive audience

5. Use high-impact subject lines that quickly identify the 
content of the email.

6. Don't overuse capital letters, either in the subject line or 
in the body of the email.

7. Include a visible unsubscribe link at the end of the email.



The best loyalty and referral platform

 Go to loyoly.io

Built for

Loyoly is a loyalty and referral platform coupled with UGCs, which enables 
customers to be engaged in +40 ways to increase LTV and social proof, 

while lowering CAC.

https://www.loyoly.io/fr/
https://www.loyoly.io/fr/
https://www.loyoly.io/


55 remote employees around the world 


60 customers in ,.,,, et  !

2 offers 👇
➔ Monthly support (monthly sales > €100k)
➔ One-off missions (flow setup / loyalty programs / audits)

JOIN THE CLUB

https://www.loyoly.io/fr/
https://www.loyoly.io/fr/
https://www.emailclub.io/

