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Introduction

Before embarking on your referral program, ask yourself
one question. Is your customer experience worth
recommending?

Because vyour customers won't take the risk of
recommending you if their own experience hasn't been
absolutely perfect. Their word is on the line.

So make sure that every interaction (from 1st contact with
your brand to after-sales service) leaves them with a
positive impression. You'll lay the foundations for natural,
effortless word-of-mouth.

Now that the foundations have been laid, let's take a look
at how you can create a referral program your customers
will be fans of!

Referral is one of the most profitable acquisition
channels. Unlike traditional advertising, with its ever-
increasing CACs, referral enables you to acquire new
customers at a controlled cost, while benefiting from

genuine recommendations.”

Joseph, Co-founder & CEO @ Loyoly
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WHAT IS A REFERRAL
PROGRAM?

Referral programs are a bit like word-of-mouth in digital
terms

In concrete terms, it involves motivating your customers
to recommend your brand to their friends and family, in
exchange for a reward.

In general, the system is quite simple: customers share a
link or referral code with their friends.

And if one of them makes a purchase, everyone wins The
referrer receives a reward (discount, gift, loyalty points),
and so does the referred friend.

Offrez 5€, recevez 5€ ﬁ

Partagez votre lien de parrainage ou renseignez
I'email de votre ami. |l recevra un mail avec votre
lien personnalisé. Il obtiendra alors son code a
utiliser lors de son premier achat.

@ Len M Emal  [J sms

https;/nebuleusebijoux.com#ref=1496181

Voir mes parrainages c

Offrez 10€, Recevez
10€

Partagez votre lien de parrainage ou
renseignez I'erail de votre ami. Il recevra
un mail avec votre lien personnalisé. ||
obtiendra alors son code a utiliser lors de
son premier achat.

@ Len [ E-mail [J sMs

https:/{sisilapaillette.fricollections/bes

Copier le lien &

\oir mes parrainages

Comment utiliselo

OFFREZ 20€ ET
RECEVEZ 20€

Partagez votre lien de parrainage a votre
ami : il recevra ensuite un mail avec votre
lien personnalisé, qui lui permettra
d'obtenir son code de 20€ a utiliser lors de
sa premiére commande (min 50€)

& Lien [ E-mail ) sMs

https:fatmakitchenware fritref=14961

Copier le lien &

Voir mes parrainages

"1 Loyoly
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THE 6 BENEFITS OF A REFERRAL PROGRAM

Cost-effective

You only spend when your
customers bring you new buyers

The result: every euro invested
generates a direct ROIl, with
customers more likely to convert
thanks to a recommendation from
someone close to them.

\_

customer acquisition

x7

The acquisition cost of
referrals is 7x lower
than that of Social
Ads.

4

Increased customer
retention

By recommending your brand,
referrers feel more invested in
your success.

This feeling of belonging creates a

stronger bond and increases their
retention rate over the long term.

\_ /

3 A
Greater brand
confidence

Personal recommendations,
whether among friends or family,
are perceived as much more
trustworthy than traditional
advertising.

This immediate trust encourages
the conversion of new customers.

\_
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THE 6 BENEFITS OF A REFERRAL PROGRAM

4 - (5 - (© ~

Natural Attracting high VA Increased
viral effect customers sales
Customers acquired through referral '
Referral creates a snowball effect: q. J By 'at.tractmg. r?ew customers and
o often have a higher average basket, retaining existing ones, referral
each satisfied customer leads to .
. and already have a positive boosts your sales.
others, who in turn recommend your _ N
brand predisposition towards your brand
| thanks to the trust they place in the Rewards encourage referrers and
: : : referrer. referred customers to buy, while the
This organic spread can rapidly grow _ . _
: trust built up increases conversion
your customer base without any _ _ _
o , L This often translates into higher rates.
additional investment, amplifying the ,
average Dbaskets and increased
reach of your program naturally. @ oyalty

\_ \_ / \_ |

&=
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Customers recommended by a friend are 4x more

REFERRAL

UlnE &le likely to buy and convert 5x faster*.
— LOWERS
-
LLl
m Average Customers recommended by a friend spend 15-
l- basket 25% more on their first order*.
< REFERRAL T RecommenQed friends are 18% more likely to remain
Z - customers in the years to come and to make repeat
=]

Recommended customers have a Lifetime Value 16%
The LTV higher than non-recommended customers*.

*according to studies by Mention Me, McKinsey and Harvard Business Review

"1 Loyoly
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6 PSYCHOLOGICAL DYNAMICS TO KNOW

The success of a referral program depends largely
on powerful psychological dynamics that
influence customer behavior.

Understanding these mechanisms will help you
design an effective referral program.

~

This psychological principle is based on a human tendency
to reciprocate when something is received.

1. The reciprocity effect

In a referral program, this dynamic is triggered when the
referrer receives a reward for recommending the brand. But
the effect doesn't stop there.

The referree, who often benefits from a discount or
exclusive advantage when making his or her first purchase,
may feel obliged to reward the referrer by making this
purchase.

This feeling of “owing a favor ” to a friend who has shared
a tempting offer encourages the referral to take action,

reinforcing the effectiveness of the program. /

\_
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6 PSYCHOLOGICAL DYNAMICS TO KNOW

/ 2. Social trust \ /3 The need to belong \

The need to belong is one of the deepest human
motivations. It reflects our desire to be part of a group, to
feel connected to others, and this is particularly true in the
context of referral programs.

Personal recommendations carry much more weight than
any advertising. It's all about trust between friends.

And, honestly, who hasn't asked someone close to them for

their opinion before buying something? This mechanism plays a key role in the way your customers

interact not only with your brand, but also with the people

People tend to follow the advice of those they trust, which around them.

naturally increases the chances of conversion.

When a customer participates in a referral program, he's not
P just making a recommendation. They're sharing something
personal with their social circle.

By building on existing relationships, you leverage social
trust to win new customers.

\_

By recommending a brand they like, they reinforce their
sense of belonging to a community - that of your loyal

customers.

"1 Loyoly
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6 PSYCHOLOGICAL DYNAMICS TO KNOW

4 N

4. Personal valorization

The self-worth mechanism is based on the human need
to feel recognized and appreciated for one's actions.

When a customer recommends a brand as part of a
referral program, he takes on the role of advisor or
expert to those around him. This boosts their self-
esteem, as they play a key role in the purchasing
decisions of their friends and family.

It's not just the reward that motivates the referrer: it's
also the satisfaction of knowing that he or she has been
useful and influential. This rewarding role encourages
customers to repeat the referral experience, as they find
it personally gratifying.

. /

What motivates you to refer friends and family?

)
The financial
benefits for me
The satisfaction of @”

providing useful

advice to loved ones The financial benefits

for my loved ones

Figures from our 2024 survey of 1,026 French
people aged 18 to 55.

See the full report [

"1 Loyoly


https://www.loyoly.io/fr/ebooks/industry-report

6 PSYCHOLOGICAL DYNAMICS TO KNOW

o 5. Social proof N /6 Perceived exclusivity N

13

\_

Purchasing decisions are largely influenced by the
behaviors observed in our social circle.

This is the idea that if several people around us like a
product or brand, chances are we'll like it too.

This phenomenon, known as social proof, plays a major role
in referral. When someone recommends a product to their
friends, they are providing a form of social validation.

The group effect reinforces the attractiveness of the offer,
as consumers feel reassured by the fact that someone they
know and trust has made this choice.

Perceived exclusivity plays on customers' desire to access
unique benefits.

When a program proposes offers reserved for referrer and
godchildren (such as special discounts or early access to
products), it creates a feeling of privilege.

This feeling of being part of a small, privileged circle
reinforces participants' commitment.

Perceived exclusivity also acts as a lever to create envy
among new customers, who in turn want to benefit from
these advantages.

N /

"1 Loyoly
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TWO-WAY
REWARDS

First and foremost, it's essential to offer two-way rewards in a
referral program, i.e. to reward both the referrer and the referree.

Why is this?
Because it reinforces the motivation of both parties to participate
and engage with your brand.

The referrer feels rewarded for recommending your product, while
the referral benefits from an advantage that encourages them to
finalize their purchase.

By rewarding both, you fuel a dynamic of reciprocity and mutual
commitment, guaranteeing a satisfying experience for both.

Offrez 5€, recevez 5€ ﬁ

Partagez votre lien de parrainage ou renseignez
I'email de votre ami. Il recevra un mail avec votre
lien personnalisé. Il obtiendra alors son code a
utiliser lors de son premier achat.

@ Len M Emal  [J sms

https;/nebuleusebijoux.com#ref=1496181

Voir mes parrainages c

Offrez 10€, Recevez
10€

Partagez votre lien de parrainage ou
renseignez I'erail de votre ami. Il recevra
un mail avec votre lien personnalisé. ||
obtiendra alors son code a utiliser lors de
son premier achat.

@& Lien [ E-mail [J sms
https:/{sisilapaillette.fricollections/bes

Copier le lien &

\oir mes parrainages

Comment utiliselo

€émoi émoi

Offrez 10€, recevez
200 points ¥

Partagez votre lien de parrainage ou
renseignez I'email de votre proche. Il
recevra un mail avec votre lien
personnalisé. || obtiendra alors son code a
utiliser lors de son premier achat.

@ Lien [ E-mail [J sMms

https:/lemoi-emoi.comitref=1436181

Copier le lien &

Voir mes parrainages

"1 Loyoly
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TANGIBLE
REWARDS

Design rewards so attractive that your
customers will  find it hard to resist
recommending you to their friends and family.

According to a recent study, vouchers and
promotional codes form the podium of the most
attractive rewards.

They show a marked inclination on the part of

consumers for immediate benefits, with
concrete, tangible values.

<
(' 9

Which rewards appeal to you most?

Vouchers

Free products

Promotional codes

Free or accelerated delivery

Points multiplier

Partner brand products

Private sales or previews of new products
Extended warranty or return policy
Participation in product development
Personal customer support

Donations to associations

VIP events or experiences

Exclusive content (tutorials, webinars, etc.)

Virtual badge

0

10 20 30 40 50 60 70

Figures from our 2024 survey of 1,026 French
people aged 18 to 55.

See the complete report [

"1 Loyoly


https://www.loyoly.io/fr/ebooks/industry-report

YOUR AVERAGE SHOPPING BASKET
TAN G I B LE LESS THAN €507
REWARDS

Give preference to coupon codes.

They offer an immediate incentive and are perfect
for generating fast conversions without impacting
your margin too much on each transaction.

So, vouchers or coupon codes?

Well, it all depends on your average shopping
basket!

I

ORFEFgg\szzofozT / \ _ affrez 10% et recevez\
YOUR AVERAGE SHOPPING BASKET 10%

Partagez votre lien de parrainage a votre

ami : il recevra ensuite un mail avec votre

-
| ,? | Partagez votre lien de parrainage ou
lien personnalisé, qui lui permettra | S OV E R € 5 O . renseignez I'email de votre ami. Il recevra
d'obtenir 5"'7'_C"'d"' de 20€ 3 ""L'l_rz'er lorsde: oy B un mail avec votre lien personnalisé. Il
sa premiére commande [min 50€) i X
obtiendra alors son code & utiliser lors de
son premier achat.

54 E-mail [ sMs

Here, vouchers are often more effective.

@ lien [ E-mal (J sMms

|1 hrtps:f}hindbag.fr#ref=220455
e - They encourage customers to spend more to take
Voir mes parrainages full advantage of their reward, while increasing

K the likelihood of repeat purchases. / sl

17 "1 Loyoly
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THE AMOUNT OF YOUR
REWARDS

As a general rule, we recommend offering €10 to referrer
and €10 to referree in a referral program.

This is a good starting point, but it's important to adjust
these amounts according to the specificity of your brand

and your objectives.

Here are some tips for fine-tuning your rewards:

. Analyze your average basket

<

. Calculate your gross margins

<

. Take your customers'LTV into account

4

Ca) (o) (n) (=)

. Compare with the CAC of other channels

<
NN NN/

"1 Loyoly



TH E AM O U NT O F Yo U R /1 Analyze your average basket v \
REWARDS

Calculate the percentage of your average basket you can offer
without significantly reducing your profit margin.

For example, for an average basket of €80, a €10 reward

As a general rule, we recommend offering €10 to referrer represents 12.5% of the basket. If this percentage remains below

and €10 to referree in a referral program. your net margin (e.g. 20%), you maintain a certain level of
profitability.

This is a good starting point, but it's important to adjust . .

these amounts according to the specificity of your brand For average baskets under €50, it's advisable to keep rewards

and your objectives. \\below 10%.

Here are some tips for fine-tuning your rewards:

3. Take your customers' LTV into account %

2. Calculate your gross margins \% >

4. Compare with the CAC of other channels %

19 "1 Loyoly
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THE AMOUNT OF YOUR
REWARDS

As a general rule, we recommend offering €10 to referrer
and €10 to referree in a referral program.

This is a good starting point, but it's important to adjust
these amounts according to the specificity of your brand

and your objectives.

Here are some tips for fine-tuning your rewards:

1. Analyze your average basket

/2. Calculate your gross margins

defining the value of the rewards.

a €10 voucher corresponds to 10% of this margin.

vouchers does not exceed this margin to remain profitable.

N

Evaluate the gross and net margins on your products before

If your gross margin is 40% on an average basket of €100, then

Take into account your overheads and marketing costs to
determine the net margin, and make sure that the sum of the

o)

/

3. Take your customers' LTV into account

4. Compare with the CAC of other channels

"1 Loyoly
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THE AMOUNT OF YOUR
REWARDS

As a general rule, we recommend offering €10 to referrer
and €10 to referree in a referral program.

This is a good starting point, but it's important to adjust
these amounts according to the specificity of your brand

and your objectives.

Here are some tips for fine-tuning your rewards:

1. Analyze your average basket v
2. Calculate your gross margins "%
/3. Take your customers' LTV into account v \

Calculate your customers' average LTV.

For example, if the average LTV of your customers is €300, you
can afford to offer a more generous voucher on the first
purchase (such as €15), as you'll recoup this investment on
future purchases.

If the LTV of your referrals is lower, adjust the reward to
maintain short-term profitability.

N _/

4. Compare with the CAC of other channels

"1 Loyoly
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THE AMOUNT OF YOUR
REWARDS

As a general rule, we recommend offering €10 to referrer
and €10 to referree in a referral program.

This is a good starting point, but it's important to adjust
these amounts according to the specificity of your brand

and your objectives.

Here are some tips for fine-tuning your rewards:

. Analyze your average basket

<

D
D

. Take your customers'LTV into account v >

. Calculate your gross margins

<

D (e (e (=)

4. Compare with the CAC of other channels % \

Calculate the total cost of acquisition via referral (value of
rewards + impact on margins + processing fees).

Compare it with the CPA of your other acquisition channels,
such as Social Ads or Google Ads.

Adjust the amount of rewards based on results to maintain a

\competitive acquisition cost. /

"1 Loyoly
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LINE PETITE ASSIETTE CREUSE
QFFERTE DES 806

LIN PLAT M
OFFERT DES120¢

Restons en contact !

Inscrivez-vous a notre newsletter et bénéficiez de -10% sur votre
premigre cornmande |

S'INSCRIRE

MORE GENEROUS REWARDS THAN
YOUR WELCOME OFFERS

Make sure your referral program isn't cannibalized by your
welcome or newsletter sign-up offer!

-10% DE REDUCTION These offers often offer a handsome 10% discount for new

sur votre premiére commande en rejoignant -1
le Club Archie Opt |nS

Prénom

If your referral program is less generous, it's likely to go
unnoticed. The idea is to ensure that referral remains the
best option for your customers.

| Email

| Date d'anniversaire

OBTENIR MON CODE
o E VoS msciontvous accepes dercevsinos Offer more attractive rewards than the newsletter, so that
- your customers really want to recommend the brand to
their friends and family.

“| Loyoly
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THE VALIDITY PERIOD OF
YOUR REFERRAL CODES

When defining the validity period of your referral codes, it's
crucial to strike the right balance between generosity and
incentive to buy.

The aim is to motivate the referred customer to take action
quickly, without giving them too much time to hesitate.

Here are our recommendations for adjusting the validity
period according to your brand's average shopping basket

Don't be too generous over time to
maintain urgency, as the referral has
already shown an intention to buy by
accepting the referral offer.

Take into account the average re-purchase time to adjust
these times. The idea is to create a sense of urgency
without rushing customers.

Example: If the re-purchase lead time is 180 days, set the
code validity period at 120 days.

30 days

/ days

gp
AOV less than 50€

60 days

14 days

gp
AOV between 50
and 100€

AOV above 100€

"1 Loyoly



CUMULATIVE REFERRAL

CODES

Make sure your referral codes can be combined with other
promotional codes, such as discounts or free shipping.

Rather than forcing your customers to choose between
several benefits, you give them the opportunity to combine
everything.

And believe us, that makes all the difference.

It's a great way to create a positive shopping experience, in
which your customers feel like winners on every level.

What's more, referrals will be much more tempted to buy
when they're able to take advantage of all the benefits.

The result: more referrals, more loyalty, and even more
satisfied customers.




5 EMAIL FLOWS TO
AUTOMATE
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5 EMAIL FLOWS
TO AUTOMATE

1. Here is our referral
program

This email is sent to your existing customers to
introduce the referral program.

It explains how the program works, the rewards
involved, and invites the customer to start
referring right away.

Its aim is to make your customers aware of the
program and encourage them to start referring.

VOUS AIMEZ D-LAB ?

Par‘tqgez-léq ur de vous !

COMMENT CA FONCTIONNE ?

- Connectez-vous & votre compte client ou inscrivez-vous

- Rendez-vous sur la page "Fidélité & Parrginage" puis dans le bandeau
harrainage, invitez votre ami.e

f- Votre ami.e recevra son offre, valable sur son premier achat D-LAB

bi votre filleul.e a déja commandeé, I'offre ne lui sera pas envoyde

- Recevez votre bon d'achat par mail dés que la premiére commande de
otre ami.e est validée !

JE PARRAINE

Tips

e Use a catchy subject line that
emphasizes the reward, such as
“Win €10 by referring a friend!”.

e Be clear and concise about how
the program works to avoid
confusion.

e Include a visible call-to-action
(CTA) with a one-click referral
button.

“ 1 Loyoly
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5 EMAIL FLOWS
TO AUTOMATE

2. Your friend has just
referred you

This e-mail is triggered when your customers
enter the e-mail address of a friend they'd like to
recommend you to.

This may be the 1st contact between the friend
and your brand, so take care of it.

Include a personalized message from the
referring friend, briefly introduce your brand,
and highlight the exclusive benefits.

NEBULEUSE

VOTRE REMISE
EXCLUSIVE !

VOUS AVEZ DE SUUUPER AMI-ES =»

Florian vient de vous parrainer pour que vous puissiez
profiter de 5€ de remise sur volre premiére commanda
ﬁSEtﬂS minimum d'acha:) chez nous !

Ciliquez sur le llen cl-dessous pour obtenir votre code
unique et 'utiliser.

J'EN PROFITE &

PS5 : votre codo sera valable pandant T jours.

@

Tips

o Clearly explain the benefits for
both the referred person and the
referrer.

e Add a personal touch with a short
message from the referer, to
make the invitation more
authentic and convincing.

e Explain in concrete terms how to
unlock the reward.

“ 1 Loyoly
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5 EMAIL FLOWS
TO AUTOMATE

3. Reminder: use your
referral code!

If the referral hasn't used his referral
code or link in the days following the
invitation, a reminder can encourage him
not to miss the opportunity.

The aim is to remind them of the reward
and play on their sense of urgency.

Retrouvez-nous sur Instagram

@dlabnutricosmetics

VOTRE REMISE VOUS

ATTEND ENCORE !

N'OUBLIEZ PAS VOS 5€ DE
REDUCTION

Si vous tes aussi addict aux bijoux que votre marraine ,
on imagine que vous ne voulez pas louper son offre de
parrainage ! &

Profitez vite de 5€ de remise sur votre premiére
commande (sans minimum d'achat) chez nous avant que
la réduction n'expire, c'est-a-dire demain ! ¥

Voici votre code unigue :

JE NE LOUPE PAS CA @

Tips

e Use a subject line that
emphasizes urgency, such as
“Last chance to take advantage
of your discount!”.

e Mention the code's expiry date to
create a sense of rarity.

o Offer additional assistance or a
quick guide to accompany the
referral through the purchase
process.

“ 1 Loyoly
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5 EMAIL FLOWS
TO AUTOMATE

4. Your referral is
validated.

Following on from the previous one, this
e-mail is triggered when a referred
friend validates his/her shopping
basket.

It is sent to the referring customer to
inform them of the success of their
referral and to thank them for their
recommendation.

The message must express gratitude,
reinforce the customer relationship and
announce the reward or benefit
obtained.

Félicitations

Viotre ami.e & passé sa premiére commande grice a4 voire pamainage | )
Voire Love compte a &té créditd de 200 points, ce qui porte voire cagnotie & 200 points,

Rendez-vous sur notre page Love _Clup pour cumulez d'avtres points ou les convertir en
recompenses |

JECHANGE MES POINTS

LES NOUVEAUTES

COCZE//QHC

VOUS VENEZ DE RECEVOIR 5€
DE BON D'ACHAT !

Mais... vous saviez que vous é&ies une marraine
exceptionnelle, vous o 7

On veus ramercie un million de fois d'aveir partagé votre
lien de parrainage avec volre ami-e, ot de lui avoir fait
découvrir nos bijoux &

Voici votre code unique pour profiter de vos 5€ de
remise (valable pour un minimum d'achat de 10€) :

J'EN PROFITE VITE ¥

Past... pour info, e code expirera dans 14 jours |

@

NOUVEAUTES

MEILLEURES VENTES

PROGRAMME DE FIDELITE

DEVENIR AMBASSADRICE

Tips

e Use a warm tone and thank your
customer for their trust and
recommendation.

e Explain in detail the reward
they've just unlocked and how to
obtain it.

e Encourage them to continue
sharing their referral link with
other friends.

"1 Loyoly
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5 EMAIL FLOWS
TO AUTOMATE

5. Use your voucher
before it expires!

This email is sent to the referrer a few days
before the expiry of the voucher earned
through a referral.

Its purpose is to remind the referrer that he
has a reward to redeem, and to encourage
him to place an order before the voucher
expires.

The tone should be encouraging and
create a sense of urgency to maximize
conversions.

W’i;

=

C

NEBULEUSE

P
i

VOTRE REMISE DE 5€ EXPIRE
DANS 2 JOURS @

Mais aui, rappelez-vous : votre filleule avait passé
commands chez nous, ¢l nous vous avions offert 5€ de
réduction pour vous remercier da lui avaoir fail découvrir

Nébuleuse.

‘On voulait juste vous envoyer ce mail pour vous rappeler
que votre remise expire (déja) dans 2 jours | La temps
passe si vite... [

Voicl votre code unique (valable pour un minimum
d'achat de 10€) pour en profiter avant qu'il ne solt trop
tard :

J'ACTIVE LE CODE W

Faites vite, il vous reste 48 heures |

®

NOUVEAUTES
MEILLEURES VENTES
PROGRAMME DE FIDELITE

DEVENIR AMBASSADRICE

Tips

o Use something that creates a sense of
urgency, like “Your voucher expires
soon! Don't let it slip away!

e Remind them of the voucher amount
available and the exact expiry date.

o Offer a selection of products or
personalized suggestions to help the
referrer use the reward quickly.

"1 Loyoly
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REFERRAL
CHANNELS

Your customers should be able to share
your program in as few clicks as possible,
on as many channels as possible.

They'll choose the one that's best for them,
or their friend.

The key is to make sharing simple, intuitive
and easily accessible, whatever the
medium.

The easier it is to share, the more likely they
are to take action.

OFFREZ 20€ ET
RECEVEZ 20€

Partagez votre lien de parrainage a votre
ami: il recevra ensuite un mail avec votre
lien personnalisé, qui lui permettra
d'cbtenir son code de 20€ & utiliser lors de
sa premiére commande (min 50€)

& Len [ E-mail [ SMS

https:fatmakitchenware friref=14961

Copier le lien &

Voir mes parrainages

-~ 1
Referral link

The referral link is probably the most flexible
option.

Each customer is assigned a unique link
which they can share as they wish: by email,
message, social networks or even via forums.

It's a great way to maximize distribution
and reach a wider audience.

\_ /
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REFERRAL
CHANNELS

- 2

Emails

Email remains one of the simplest and most
direct ways for your customers to refer a
friend.

Offer a quick form where they can enter their
friend's email address and send the referral
offer.

Make sure the email you send is clear,
attractive and personalized to maximize

engagement.
\_ /

zeta-shoes.com

7.eta

Offrez 15€, Recevez 20€

Partagez votre lien de parrainage ou renseignez
I'email de votre ami. Il recevra un mail avec votre
lien personnalisé. Il obtiendra alors son code &

utiliser lors de son premier achat.

@ lien [ E-mail  [J sMs

Envoyer le code de parrainage

Voir mes parrainages

o

-

SMS & WhatsApp

With the popularity of messaging platforms,
allowing your customers to send a referral
offer directly by SMS or WhatsApp (or
Messenger) is a high value-added option.

This type of communication is often
perceived as more personal and immediate,
which can boost engagement.

ABOUT SMS & WHATSAPP

Get 10 WhatsApp & SMS
templates to boost your
customer retention

See the_ 10 templates [



https://www.loyoly.io/ebooks/templates-whatsapp-sms
https://www.loyoly.io/ebooks/templates-whatsapp-sms

REFERRAL
CHANNELS

- 4 - 5

Social Media QR Code

Offering the possibility of sharing a referral For physical brands or those taking part in
offer directly on Instagram or TikTok can be a events, QR codes can be an easy way to
powerful lever. refer.

Your customers scan the code and can
immediately access their referral link, which
they can then share with their friends.

\_ /

Your customers can reach their entire
community in just a few clicks.

It's simple, fast and capitalizes on the social

\and viral aspect of referral. /

“ 1 Loyoly



3 TIPS TO REDUCE
FRAUD



38

3TIPSTO
REDUCE FRAUD

Without adequate security measures, some users
may seek to bypass the system, damaging your
program's profitability and the experience of
honest customers.

It is therefore crucial to define clear rules to

prevent abuse while maintaining an attractive and
effective program.

i

X

— N

1. Limit 3 referrals per IP address over 3 months

This rule is designed to prevent the creation of multiple accounts by the
same user, which could lead to abuse.

This means that a customer cannot simply create several accounts under
different names to benefit from the rewards several times over.

By guaranteeing that each referral comes from a unique, authentic IP
address, you ensure that the program remains fair and effective.

What's more, it helps maintain the integrity of your referral program
data, which is crucial for accurate performance analysis.

\_ /

"1 Loyoly
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3TIPSTO
REDUCE FRAUD

Without adequate security measures, some users
may seek to bypass the system, damaging your
program's profitability and the experience of
honest customers.

It is therefore crucial to define clear rules to
prevent abuse while maintaining an attractive and
effective program.

=

2. Limit 5 referrals per person per day

By setting a daily limit, you reduce the risk that some users will try to
take excessive advantage of your referral program.

referral dynamic.

your brand based on genuine appreciation rather than opportunism.

This approach fosters a community of engaged customers who truly
believe in your product or service, rather than a system saturated by

\artificial referrals.

This helps to control referral activity and maintain a realistic and natural

It also encourages genuine engagement, where customers recommend

~

/

"1 Loyoly
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3TIPSTO
REDUCE FRAUD

Without adequate security measures, some users
may seek to bypass the system, damaging your
program's profitability and the experience of
honest customers.

It is therefore crucial to define clear rules to
prevent abuse while maintaining an attractive and
effective program.

X

"/

3. Check email addresses

the program.

If this is not the case, then the referral code should not work, thus

By limiting the program to people who have not yet been exposed to
your brand, you maximize its effectiveness, while providing a positive
@perience for those who receive the referral.

Check whether the e-mail address of a referral is already present in your
CRM. This will prevent existing customers from unduly benefiting from

This is essential to ensure that every referral is a potential new customer.

preserving the main objective of the program: to attract new customers.

~

/
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YOUR PROGRAM
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10 IDEAS TO PROMOTE

YOUR PROGRAM

1. Via your post-
purchase flow

After each purchase, take advantage of
customer enthusiasm by including a message
in your confirmation emails, SMS or WhatsApp
messages:

“Thank you for your purchase! If you liked it,
here's your referral link to share it with your
friends and win a reward”.

This capitalizes on post-purchase engagement
and encourages your customers to recommend
immediately.

Commande
Confirmée.

Wolna comsands cha la margos an moins & baen S8 prise o Comod @ Mok

PrApEons som arreal Woina saombn o omeande ast e suvani | F533E02
Wolis receva? syabbmatiquemant un¢mal 5 o ovan chague Bvralson

PO pouver modiier, ddceler o annuler e & ndcassaia on 1 chc
didis valna sssdca clarnl

Résuma de volre commanda

Seoasi-otal
L e
Tl (i res bt

TOTAL

ﬁ ﬂ | LM MYLENE Nk

Offrez 5€ a vos amis

ol ooavaz S0E &0 caland
[T R

"1 Loyoly
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10 IDEAS TO PROMOTE
YOUR PROGRAM

2. Via dedicated e-mail
campaigns

Plan dedicated campaigns for your referral
program to keep your customers interested.

Whether by email, SMS or WhatsApp, these
campaigns should explain the benefits of
referral and encourage your customers to take
advantage of it.

You could, for example, offer a reminder before
holidays or special events where purchases are
frequent.

VOUS AIMEZ D-LAB ?

Purtqgez-léclu our de vous !

i

COMMENT CA FONCTIONNE ?

- Connectez-vous a votre compte client ou insgrivez-vous

- Rendez-vous sur la page "Fidélité & Parrainage” puis dans le bandeau
harrainage, invitez votre ami.e

k- Votre ami.e recevra son offre, valable sur son premier achat D-LAB

b votre filleul.e a déja commande, l'offre ne lui sera pas envoyée

- Recevez votre bon d'achat par mail dés que la premiére commande de
otre ami.e est validée !

JE PARRAINE

Faites découvrir la magie KIDIBAM a vos proches ! & 4

La saison des féles approche & grands pas | Et quoi de mieux que de
faire plaisir a vos proches tout en soutenant une cause qui nous tient a
ceeur 7 Cetle année, prenez de l'avance ! Paricipez & notre programme
de parrainage et profitez de notre offre spéciale pour un Noél éco-
responsable ! =

Jusqu'au 1er décembre, profitez de cette offre exclusive -

£ Partagez votre lien de parrainage avec vos proches,

[=] s bénéficient 15 € de réduction sur leur premiére commande de
Jjouels éco-responsables !

| Et vous, hop, 15 € a déduire sur volre prochaine commande pour
vous faire plaisir | &

|=] Parrainez autant de praches que vous le souhaitez et récoltez 15€
supplémentaires pour chaque parrainage effectué !

Votre lien de parrainage :
hitps:iikidibam, Ir/#ref=1486181

Pourquoi c'est un cadeau inoubliable 7

\ﬂ Vos amis découvrent l'univers magique de KIDIBAM et de nos jouets
- P

“ 1 Loyoly
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10 IDEAS TO PROMOTE
YOUR PROGRAM

Noix de coco &)

3. Via dynamic blocks within
your e-mails

Louis a testé Hydratis

o gtilies EYREAIIR soustnosaryradnie aouita o burtce

Add a banner or dynamic block to your |
recurring emails (such as newsletters or
abandoned cart reminders). Programme de Fidélité & Parrainage

« VIENS GAGNER DES RECOMPENSES GRACE A NOS MISSIONS

* PARRAINE UM PROCHE ET RECEVEZ CHACIUN 5€

This ensures regular visibility of the program
without overloading your communications. |

The discreet but constant reminder encourages

Quand utiliser Hydratis ?
your customers to ta ke action. HYDRATIS EST EFFICACE DANS TOUTES CES SITUATIONSS

@) & L& @ R =

QUADTHHEN EFRCATS i ORI OwUAATION FERSCHIES WOHAGEE BT
YRS FEMPS BEC TALCDR Aciis SeFLACINENTY

“ 1 Loyoly



10 IDEAS TO PROMOTE
YOUR PROGRAM e e e T

54 Recrute-
ment

parrainage

4. In the navigation bar

Add a tab dedicated to your referral program to
your site's navigation bar.

A simple but effective strategy for increasing the
visibility of your program.

=

By plaCing thls ”nk at the top Of your pagel you Enca moment Bientét disponible  Nos conseils  Notre mission  Parrainage
guarantee that it will be accessible to all visitors, 4
whether new or loyal.

This captures users' attention as soon as they
arrive on your site, encouraging them to discover
and participate in your referral program.

1 Loyoly
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10 IDEAS TO PROMOTE
YOUR PROGRAM

5. Via a landing page
dedicated to the program

This page should be carefully designed to
clearly present the benefits of the program, the
steps involved in referral, and the rewards
offered.

Incorporate attractive visual elements,
explanatory infographics, and even testimonials
from satisfied customers who have benefited
from referral.

The aim is to make the information accessible
and engaging, so as to encourage your visitors
to take action.

arrainez un
% ries ahé a3ansv aTans+ B ans et plus ~ @ Q 20 @10

-

Bienvenue dans le Club
KIDIBAM ! ::

Prenez-vous au jeu et entrez dans le Club
KIDIBAM ! En devenant membre, vous
cumulez des points a chague achat, en
réalisant des missions, et en parrainant vos
proches ! A la clé : réduc), cadeaux et offres
exclusives. Ka-ching ! &

Propulsé par | Loyoly

1 2 3

Créez votre compte

Créez un compte et inscrivez-vous a
notre programme.

Cumulez des points

Accumulez des points en réalisant les
missicns.

Gagnez des cadeaux

Echangez vos points contre des
deaux et avantages.

©/

KOOKA] KOOKAI CLUR & PROPOS  NOS BOUTIOUES 5L Q
‘ N
P ﬁ,
|
KOOKAI CLUB :
Bienvenue dans notre programim ,I g fidelité Kookar! " ,

Réalisez des missions et gagnez des bons d'achat ainsi

que des récompenses exclusives.

Bonjour Florian

b | - o
|:. . p'{“
RN G\
£ Iﬂ' Prepusé pir ] Loyoly

Vous avez actuellement 10 points

“ 1 Loyoly
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10 IDEAS TO PROMOTE

YOUR PROGRAM

6. Within your users'
customer accounts

Integrate the referral link directly into your
customers' personal space, where they can
easily find and share it at any time.

You maximize engagement by reminding users
of the benefits of your program every time they
log on.

It also creates a sense of belonging, as
customers feel valued as ambassadors of your
brand.

=Q émoi émoi fadi

Chez émoi émoi, on pense que c'est I'amour qui
va sauver le monde. Alors plus vous déclarez votre
amour, plus vous en recevez ! C'est ¢a le Love
Club émoi émoi.

5 points

il 20 Une affiche a
points télécharger

JEJETTE UN OEIL

Lien de parrainage :

https:/femoi-emoi.com#ref=1496181 ®

BIENVENUE

JOSEPH AUBRY

Programme de fidélité

Vous avez 450 points &

Vous étes au niveau Etoile Filante

En tant gue membre du Cosmic Club. vous
gagnez des points pour chaque euro dépensé
ou chague mission effectuée, Echangez vos

points contre des réductions ou des bijoux |
Lien de parrainage

https://nebuleusebijoux.coméref-I436181 B

Commandes v

COMMANDES ©

Vous n'avez passé aucune commande

"1 Loyoly



10 IDEAS TO PROMOTE
YOUR PROGRAM S

Invite Friends &
Earn Product

7. On your purchase i e gt
confirmation page .
The confirmation page is a key moment in the
customer journey, representing the culmination K /
of a successful shopping experience.
It's the perfect opportunity to engage the .
customer by confirming their successful S i

purchase, while encouraging them to share _
Thank You For Choosing Us

their enthusiasm. g o ooy
By including a referral link, you encourage (/
customers to recommend your brand to friends AR

Enjoy This Secret Offer

and family, capitalizing on their immediate
satisfaction.

“ | Loyoly



10 IDEAS TO PROMOTE
YOUR PROGRAM

[ ] .f. [ ]
8. Via your notification
(}w.ls:.
system P()]T]ponl'le BEST-SELLER + NOUVEAUTES + NOS PRODUITS ~ LAMARQUE v GRAVURE v Live shopping  Gagnez10€ O nous trouver PLNMPLANE —Cl i B

E Le Trio Fantastick dans Télématin sur France 2

Le makeup naturel & clean
These discreet, non-intrusive notifications can appear at réinventé en soin

strategic moments, SUCh aS after a user haS added a prOdUCt NOUVELLE TEINTE - Le Fantastick Baume & Blush qui convient 3
toutes les carnations
to their shopping cart, or on their first visit to your site.

NOUVEAU » Le Granité démaquiliant

POSPOANE  PARRAINAGE : Offrez 10€, Recevez 10€

VOIR LA TEINTE HIBISCUS

Diagnostic beauté : découvre LA teinte faite pour
el

This notification should highlight the benefits of the referral
program in a concise, eye-catching way, for example: “Share
your experience! Refer a friend and win a €10 voucher.”

Livraison OFFERTE en France dés 60€ d'achat, en
Europe dés 100€

<

You create an additional point of contact to promote your
referral program, increasing its engagement and adoption rate
among your customers.

“ 1 Loyoly



10 IDEAS TO PROMOTE
YOUR PROGRAM

LABELLEBOUCLE

9. On all your social <
Q‘ labelleboucle

media channels

Create dedicated posts that clearly explain how
referral works and the rewards available to both : . 4
referrer and referred customer. "

Don't hesitate to share testimonials from satisfied
customers who have benefited from the program, as
this will reinforce the credibility of your offer.

Finally, use Story formats to regularly remind people

about your referral program. OQY
1117 J'aime
labelleboucle Le savais-tu ? @ Tu peux profiter de
. . . -10% de remise sur ta prochaine commande si tu
Temporary notifications often capture more attention, parines e dbcompisd 4 s boule O
so take advantage of them to boost engagement and . a Q ® @ o
remind your customers that they can earn rewards by A — i el

) 2\
referring their loved ones. Recevezil

"1 Loyoly
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10 IDEAS TO PROMOTE

YOUR PROGRAM

10. Via your loyalty
program

Encourage your customers to talk about it on
their social networks by offering them additional
rewards via your loyalty program.

This turns your customers into true ambassadors
for your brand, while encouraging them to share
their positive experience with others.

For example, offer extra loyalty points or
exclusive discounts for every social networking
post that mentions your referral program.

a N\
.

80 points

Publiez une story sur votre
recent parrainage

o /
4 N\

350 points

Publiez un reel a propos de
notre offre de parrainage

. /

oJf

50 points

Farlez de notre programime

de parrainage sur TikTok

ABOUT LOYALTY PROGRAMS

Get our ultimate guide to
creating a loyalty program
from A to Z.

Download the guide [



https://www.loyoly.io/ebooks/ultimate-guide-to-ecommerce-loyalty-programs

DOUBLE POINTS
OPERATIONS
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DOUBLE POINTS
OPERATIONS

Double (or triple!) points operations are a great way to add a dose of
excitement to your program. However, for these initiatives to be effective, it's
important to use them sparingly and strategically.

1. Exceptional but not permanent opportunities \%

2. Linked to the highlights of the year v

3. Watch out for other major promotions v

D LAB

NUTRICOSMETICS

A loccasion de la féte des méres,
Fleur double vos points de fidélité
pendant 10 jours !

1€ = 2 POINTS

J'EN PROFITE

Retrouvez-nous sur Instagram

@dlabnutricosmetics

FoE)
Calle annéa, pour [es soldes, nous récompensons voira fidédita |
Vos points de fidélité doublés
pendant 48h ¥

Remplissaz nos missions &t voyaz vos gains da points doublés |

REJOINDRE LE PROGRAMME DE FIDELITE

Les soldes, différemment

Toute fannée, nos bioux sont vendus au prix juste : fabrication frangaise e
artisanale, engagemants écoresponsables et pour la cause animale...
Nous almons participer aux périodes de soldes lorsque nous avons du stock a
dcouler et afin de vous falre découvrir le made in France a prix rédult.

Pour les 3 prochains week-ends de soldes dété, nous préférons alors
récompenser votre fidélité pour vous remercier | Vous &tes de plus en plus &

rejoindra le mouvemenl Fauna =

Commengons cette série dés aujourdhul avec notre premiére offre..,

Vos actions comptent doubles !

Pendant 48h, les points que vous gagnez sont doublés |

Comment gagner des points 7

OMmRAJ

Jourlgées
Marrainage

Jusqu’a mercredi,
on triple vos gains.

Pourvous  Pourelle . ﬂ w
16€ - 16€ w

Partager mon code

Bonjour Florian

Je ne sais pas si vous 'avez toujours en téle, mais récemment OMAJ a décidé
d'arréter de faire de la publicité.

Netre objectif, c'est d'arréter de financer Meta ot Google et d'investir en

“| Loyoly
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DOUBLE POINTS
OPERATIONS

Double (or triple!) points operations are a great way to add a dose of
excitement to your program. However, for these initiatives to be effective, it's
important to use them sparingly and strategically.

~

/1. Exceptional but not permanent opportunities %

Double points should be reserved for one-off events. If you offer them too
often, your customers may get used to them and stop seeing them as a
special opportunity. Save them for key moments, so that the offer retains

\

!ts appeal.

2. Linked to the highlights of the year v

3. Watch out for other major promotions v

D LAB

NUTRICOSMETICS

A loccasion de la féte des méres,
Fleur double vos points de fidélité
pendant 10 jours !

1€ = 2 POINTS

J'EN PROFITE

Retrouvez-nous sur Instagram

@dlabnutricosmetics

Calle annéa, pour [es soldes, nous récompensons voira fidédita |
Vos points de fidélité doublés
pendant 48h ¥

Remplissaz nos missions &t voyaz vos gains da points doublés |

REJOINDRE LE PROGRAMME DE FIDELITE

Les soldes, différemment

Toute fannée, nos bioux sont vendus au prix juste : fabrication frangaise e
artisanale, engagemants écoresponsables et pour la cause animale...
Nous almons participer aux périodes de soldes lorsque nous avons du stock a
dcouler et afin de vous falre découvrir le made in France a prix rédult.

Pour les 3 prochains week-ends de soldes dété, nous préférons alors
récompenser votre fidélité pour vous remercier | Vous &tes de plus en plus &

rejoindra le mouvemenl Fauna =

Commengons cette série dés aujourdhul avec notre premiére offre..,

Vos actions comptent doubles !

Pendant 48h, les points que vous gagnez sont doublés |

Comment gagner des points 7

OMmRAJ

Jourpées
Marrainage

Jusqu’a mercredi,
on triple vos gains.

Pour vous Pour elle

s 9
16€ - 10€ v

Partager mon code

Bonjour Florian

Je ne sais pas si vous 'avez toujours en téle, mais récemment OMAJ a décidé
d'arréter de faire de la publicité.

Netre objectif, c'est d'arréter de financer Meta ot Google et d'investir en

“| Loyoly
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DOUBLE POINTS
OPERATIONS

Double (or triple!) points operations are a great way to add a dose of
excitement to your program. However, for these initiatives to be effective, it's
important to use them sparingly and strategically.

1. Exceptional but not permanent opportunities \%

/2. Linked to the highlights of the year "%
Times like Christmas, Valentine's Day or the launch of a new collection are
ideal for launching double points operations. These moments are already
conducive to purchases, and accelerate referrals and word-of-mouth.

o /

3. Watch out for other major promotions v

D LAB

NUTRICOSMETICS

A loccasion de la féte des méres,
Fleur double vos points de fidélité
pendant 10 jours !

1€ = 2 POINTS

J'EN PROFITE

Retrouvez-nous sur Instagram

@dlabnutricosmetics

Calle annéa, pour [es soldes, nous récompensons voira fidédita |
Vos points de fidélité doublés
pendant 48h ¥

Remplissaz nos missions &t voyaz vos gains da points doublés |

REJOINDRE LE PROGRAMME DE FIDELITE

Les soldes, différemment

Toute fannée, nos bioux sont vendus au prix juste : fabrication frangaise e
artisanale, engagemants écoresponsables et pour la cause animale...
Nous almons participer aux périodes de soldes lorsque nous avons du stock a
dcouler et afin de vous falre découvrir le made in France a prix rédult.

Pour les 3 prochains week-ends de soldes dété, nous préférons alors
récompenser votre fidélité pour vous remercier | Vous &tes de plus en plus &

rejoindra le mouvemenl Fauna =

Commengons cette série dés aujourdhul avec notre premiére offre..,

Vos actions comptent doubles !

Pendant 48h, les points que vous gagnez sont doublés |

Comment gagner des points 7

OMmRAJ

Jourpées
Marrainage

Jusqu’a mercredi,
on triple vos gains.

Pour vous Pour elle

s 9
16€ - 10€ v

Partager mon code

Bonjour Florian

Je ne sais pas si vous 'avez toujours en téle, mais récemment OMAJ a décidé
d'arréter de faire de la publicité.

Netre objectif, c'est d'arréter de financer Meta ot Google et d'investir en

“| Loyoly
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DOUBLE POINTS
OPERATIONS

Double (or triple!) points operations are a great way to add a dose of
excitement to your program. However, for these initiatives to be effective, it's

important to use them sparingly and strategically.

1. Exceptional but not permanent opportunities \%

2. Linked to the highlights of the year %

s

Make sure your operations don't cannibalize other ongoing promotions
(such as Black Friday). If your customers are overwhelmed by several
tempting offers, this can create confusion and dilute the impact of each

Kone.

. Watch out for other major promotions %

%

D LAB

NUTRICOSMETICS

A loccasion de la féte des méres,
Fleur double vos points de fidélité
pendant 10 jours !

1€ = 2 POINTS

J'EN PROFITE

Retrouvez-nous sur Instagram

@dlabnutricosmetics

Calle annéa, pour [es soldes, nous récompensons voira fidédita |
Vos points de fidélité doublés
pendant 48h ¥

Remplissaz nos missions &t voyaz vos gains da points doublés |

REJOINDRE LE PROGRAMME DE FIDELITE

Les soldes, différemment

Toute fannée, nos bioux sont vendus au prix juste : fabrication frangaise e
artisanale, engagemants écoresponsables et pour la cause animale...
Nous almons participer aux périodes de soldes lorsque nous avons du stock a
dcouler et afin de vous falre découvrir le made in France a prix rédult.

Pour les 3 prochains week-ends de soldes dété, nous préférons alors
récompenser votre fidélité pour vous remercier | Vous &tes de plus en plus &

rejoindra le mouvemenl Fauna =

Commengons cette série dés aujourdhul avec notre premiére offre..,

Vos actions comptent doubles !

Pendant 48h, les points que vous gagnez sont doublés |

Comment gagner des points 7

OMmRAJ

Jourpées
Marrainage

Jusqu’a mercredi,
on triple vos gains.

Pour vous Pour elle

s 9
16€ - 10€ v

Partager mon code

Bonjour Florian

Je ne sais pas si vous 'avez toujours en téle, mais récemment OMAJ a décidé
d'arréter de faire de la publicité.

Netre objectif, c'est d'arréter de financer Meta ot Google et d'investir en

“| Loyoly
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THE 7 KPIS TO

FOLLOW

Tips

Compare all these KPIs for referred (new
customers) vs. their referrer (existing customers).

Analyse du parrainage
Détails

Revenu généré
Revenus amis

Revenu clients

Taux de
participation

Taux de
nouveaux

K“em

69.2K€

60.6K€

8.6K€

1,96 %

2,26 %

Revenu généré

18000

16000

14000

12000

10000

8000

6000

40

(=]

i)

2000

0

\

e pugt® Cﬂ@\ groo® od a0

o0y
p.o Def' ‘.’f“'-"a yars®

L @ Revenu géneéré par les amis ] [ :

Revenu généré par les clients

gt

Income generated

= sales generated by referred friends
and by your customers (via rewards
earned)

Average basket

= the average amount spent by
referred friends and referrers on
each new order

Number of sales

= the number of purchases made
by referred friends and referrers
over the course of their
relationship with you.

Lifetime Value

= the total value your customers
generate throughout their
relationship with you.

/

Nombre de ventes

Panier moyen

Ami (Nouveau client) Client

T 37% 124 1+ ««=

T 7% 4L1.8€ 3%

“| Loyoly



THE 7 KPIS TO
FOLLOW

Number of referrals who
have made a purchase

) 100

Total referral
links sent

4

Participation rates

= the proportion of your
customers who have referred,
out of your total customer base

Number of customers who
sent a referral link

) 100

Number of unique
customers

New customer rate
= the proportion of new

customers acquired through
referral, out of your total base

Conversion rates

this link).

= the percentage of people who received a
referral link and then placed an order (via

Is my conversion rate high enough?

e Lessthan15% 5 = Can do better!
e Around 30% - Good result!
e 50% or more > Congratulations!

59

Number of new
customers referred

Number of unique
customers

& 100

“ 1 Loyoly
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| Loyoly
The new standard of loyalty experience

Loyoly is a Loyalty & Referral platform that enables you to engage your customers via +40
mechanisms, from purchases to social interactions. The aim is twofold: to increase CLTV by
boosting recurring purchases and average basket, and to reduce CAC via referral and the
social proof generated by missions.
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